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I. Branding through logo visibility
(Logo size and positioning varies as per the level of
sponsorship) * * * * * * * * * *
i. Wings of the backdrop in Commission hall
X * 3
ii. Separate panel "Thanking all the sponsors" at * * * * * * *
Commission hall
iii. Recognition of level of Sponsorship in the delegate * * * * * * * * * *
kit (Thank you sponsor card)
. . * * * * * *
iv. Conference Website Coverage
v. Summit Communications: Brochures / E-mailers * * * * * * * * * *
(as and when signed up)
II. Prominent visibility throughout the Summit x * * * *
III. Opportunity to nominate speakers (1) * *
IV. Company Literature
i. As part of the documentation pack * * * * *
ii. At summit venue (Stall / Podium size varies at various | . . " " % . " % .
sponsorship levels)
V. An exclusive Pavilion at the parallel Global * * * * *
Skills Exhibition
VI. Special Announcements Thanking Sponsors x * * * *
during Summit breaks
VII. No. of Free Delegates allowed in the Summit | 5 5 3 3121312 2 2 |2
VIII. No. of Free Delegates allowed at the 3 3 2 2 | 2
Exhibition
IX. No. of Free Delegates for all Networking 3 3 2 2 11|21 2 1 |2
Dinners

Sponsorship Levels

Sponsorship Type

Amount (In Lakhs)

Maximum Sponsors
Permitted

Partner Country

10

Platinum Sponsor

10

Gold Sponsor

6

Exhibition Sponsor

Silver Sponsor

Session Sponsor

Documentation Sponsor

Conference Kit Sponsor

Institutional Partner
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